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ISO 10874:2009: CLASSIFICATION OF FLOOR

COVERINGS

The standard uses a system of pictograms to indicate the classification according

to intended use.
For example:

use.

A couple and a domestic dwelling for medium use.

A family and a domestic dwelling for general use.

22+

For floor coverings which are expected to withstand heavy usage, the symbol
has a group of adults as shown below:

A single person and a domestic dwelling for light or moderate

Similar pictograms are used for
commercial properties and industrial
properties, the pictograms in this
case using images of an office or a
factory as with the examples below:

SGS laboratories in many locations
can assess floor coverings in
accordance with this standard.
Contact us for more information.

FOR ENQUIRIES:

Global Competences Support Centre:
Rob Croskell: +44(0) 208 991 3410 or

Asia — Hong Kong. Tel: +852 2334 4481 Fax: +852 2144 7001

Australasia _ Perth. Tel: +61 (0) 3 9790 3418 Fax: +61 (0) 3 9701 0988

Europe — London —UK. Tel: +44(0) 20 8391 3410 Fax: +44 (0) 20 8991 3417
Africa & Middle East— Turkey. Tel: +90 212 368 40 00 Fax: +90 212 296 47 82
Americas — USA. Tel: +1 973 575 5252 Fax: +1 973 575 1193

Global Competences Support Centre:
If you wish to unsubscribe to this technical bulletin, go here:

© 2010 SGS SA. All rights reserved. This is a publication of
SGS, except for 3¢ parties’ contents submitted or licensed for
use by SGS. SGS neither endorses nor disapproves said 3™
parties contents. This publication is intended to provide
technical information and shall not be considered an
exhaustive

treatment of any subject treated. It is strictly educational and
does not replace any legal requirements or applicable
regulations. It is not intended to constitute consulting or
professional advice. The information contained herein is
provided “as is” and SGS does not warrant that it will be
error-free or will meet any particular criteria of performance or
quality. Do not quote or refer any information herein without
SGS's prior written consent.

WHEN YOU NEED TO BE SURE


mailto:gcsc@sgs.com�
mailto:Rob.Croskell@sgs.com�
mailto:mktg.hk@sgs.com�
mailto:au.cts@sgs.com�
mailto:gb.cts.sales@sgs.com�
mailto:sgs.turkey@sgs.com�
mailto:Marketing.CTS.US@sgs.com�
http://www.sgs.com�
mailto:gcsc@sgs.com�
http://www.sgs.com/cts_newsletter_unsubscribe_v2.htm?lobId=5547�

